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Meet Good Girls Behaving Badly
P O D C A S T  &  B L O G

about
the show

Launched August 2016, Good Girls Behaving Badly is a

blog and podcast about love & life for any 20-something.

We use this podcast to share our thoughts and feelings

about fun, controversial, and thought-provoking topics

among our followers and subscribers. Our show starts

with a weekend recap, media/news stories, question of

the week, and our chosen topic for the week. 

  g o o d g i r l s b e h a v i n g b a d l y @ g m a i l . c o m   •  @ g o o d g i r l s b e h a v i n g b a d l y
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Meet Good Girls Behaving Badly

audience

about
the hosts

We’re best friends who’ve known each other since 7th grade. Our long

friendship brings great chemistry to the show because who knows you

better than your best friend.

Sydney Mikel, known to some as “Squid” and others as “The Plug” is

the boisterous laugh you’ll often hear on the show. She spends most

of her time implementing Digital Marketing campaigns for companies

in need. She spends most of her spare time traveling, reading, and

binge-watching Netflix. 

Shanae is straight to point bringing you her opinions unapologetically.

She uses her creativity to plan event events full-time. When she’s not

planning events, she’s writing, cooking, and spending time with her

family and friends. 

 

@talesof2syddies

@thisisshanae

We are Good Girls Behaving Badly.

 Top countries 

Social media reach –  7,000 followers across

all our social media platforms.

 

65%                           35% 

Average plays 270 per episode

  g o o d g i r l s b e h a v i n g b a d l y @ g m a i l . c o m   •  @ g o o d g i r l s b e h a v i n g b a d l y



Testimonials 

“I generally don’t like podcasts, but this

one is amazing! Great mixture of pop

culture, information sharing, and

comedy. The hosts are truly good girls

who behave badly sometimes and I’m

glad it’s captured for our enjoyment!

Sydney is my favorite!”

“Really like the show value with some

laughs. Keep up the great work!”

“We (Dad and Mom from the Dan and

Dad Show!) love this show and follows it

regularity; a can’t miss each episode”

“I love listening to you ladies. Your topics

are on point. I can’t lie, I be talking back

to you both as if I’m there with you.

Keep ’em coming”

“I love it. Yall offer great perspectives w/

some good laughs”

“Good Topic: U ladies work great

together. Part of my weekly rotation ---

Zoe View Podcast”

I just love to listen to Syd and Shanae!

They are always with the rEAl dEAl! They

give more than 14 reasons to listen”

“Late to the party but have enjoyed

catching up and listening to all of the

episodes at work! Very good opinions

and info!"



Press + Events 

Featured as a "Voice of Black
Women in Podcasting"

https://www.switchpivotorquit.com/

Won “Best Podcast”
http://www.baltimoremediacoalition.com/

A safe and inclusive space for individuals/groups to drink, eat and explore.

The crawl travels nationwide in support of local businesses and the street

art/murals surrounding them. The "Get up, get out & crawl" initiative

encourages participants to take advantage of the event & explore what these

neighborhoods have to offer by walking and/or biking to multiple locations.

https://www.culturalcrawl.com

Promotional Partner of  "Cultural Crawl DC"

Pop Up edition of Adult Play Date (APD) is an afternoon to relive

some favorite childhood games with a twist; accompanied by snacks,

amazing people, and great music! 

Promotional Partner of  "Adult Play Date DC"

http://www.adultplaydatedc.com/

Featured in the "2019 Black

Alumni Influencer Class" 
https://blackalumniball.com/



Brand Partnerships 
We have worked with a variety of brands from beauty, clothing, wine,

mental health services, sex positive brands and more. We love to

introduce our audience new brands to shop with.



Sponsorship Opportunities

MID-ROLL SPONSOR $40

We will promote your brand with a live read 60-second mid-roll audio ad on

an upcoming episode of our podcast.

PRE-ROLL SPONSOR $30

We will promote your brand with a live read 60-second pre-roll audio ad on

an upcoming episode of our podcast.

  Reach our diverse audience across the globe, with strategic ad placement

on our podcast, social platforms, and on our website. Increase your brand

awareness to a cultured millennial audience. 

GIVEAWAY SPONSOR $10 (free when combined with another sponsorship)

We will promote your brand with a giveaway for our followers, which will be

promoted on our social media pages and episodes of our podcast. 

SIP & CHAT SPONSOR $0 (Send 2 bottles of your product in-kind)

We will promote your brand during our "Sip & Chat" IGTV series that we

release on Wednesdays.



Sponsorship Opportunities

3 MONTH SPONSOR $250

We will promote your brand and stitch in a pre-recorded 60-second pre-roll

audio ad on all of our episodes for a 3-month duration.

MULTI-EPISODE SPONSOR - 3 EPISODES $90

We will promote your brand with a live read 60-second pre-roll or mid-roll

audio ad on 3 upcoming episodes of our podcast.

MULTI-EPISODE SPONSOR - 6 EPISODES $180

We will promote your brand with a live read 60-second pre-roll or mid-roll

audio ad on 6 upcoming episodes of our podcast.

POST-ROLL SPONSOR $20

We will promote your brand with a live read 60-second post-roll audio ad on

an upcoming episode of our podcast.



Why Podcasts?
“What a millennial doesn’t have time for is to browse around looking for valuable

podcasts that pertain to their life. Since as a small business you’re probably already

sharing your podcasts and links on social media channels, you’re already on the right

track to reach them. Never underestimate that value of the almighty ‘like’ and ‘share’ on

Twitter, Instagram, Facebook, Google+, and beyond. Millennials trust their friends over

suggested ads with 95% of them stating that their friends are their most credible source

for product information (Social Chorus).”

Source: podcastmotor.com

55% of U.S. household listens on podcast fans – 155 million homes.

Source: Nielsen

Lift in purchase intent for brands who advertise in comedy podcast.

 of podcast consumers say they think about buying advertised products.

The highest percentage of podcast listeners? You guessed it. A solid 38% of millennials

aged 18-34 listen to podcasts according to Edison Research.

That 38% statistic represents a huge potential to reach such an eager and active

demographic in the marketplace today.

Comedy is the most popular podcasting genre, followed by education and news.

7.3

54%

Source: Edison Research.



Good Girls
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